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VPV

Project Brilliant
“Brand Led Transformation”

Hotel Concepts
Experiences

Come Alive Collection

Service Culture (9 months training)
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Rs 1,275m
Rs 904m vs LY

Rs 481m vs FY19

EBITDA*

Rs 4,134m
Rs 2,028m vs LY

Rs 848m vs FY19

REVENUE

Rs 682m
Rs 797m vs LY

Rs 494m vs FY19

PAT 

Rs 968m
Rs 330m vs LY

Rs 265m vs FY19

EBITDA*

EBITDA* is before impairment charges

Rs 2,591m
Rs 771m vs LY

Rs 559m vs FY19

REVENUE

Rs 673m
Rs 332m vs LY

Rs 322m vs FY19

PAT 
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15* Financing activities include net debt repayment of Rs 0.9bn for the period

In Rs 'million



Gearing reduced from 34.8% to 28.1% MUR:EUR Debt portion at 38%:60%

Rs 2.24 bn, 
38%

Rs 3.53 bn, 
60%

Rs 0.03 bn, 
0%

Rs 0.13 bn, 
2%

MUR

EUR

USD

GBP
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https://www.facebook.com/sunresorts
https://www.facebook.com/sunresorts
https://www.instagram.com/sunresorts/
https://www.instagram.com/sunresorts/
https://www.linkedin.com/company/sun-resorts-hotels/
https://www.linkedin.com/company/sun-resorts-hotels/
https://www.linkedin.com/company/sun-resorts-hotels/
mailto:info@sunlife.mu
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